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At Mira Vista Golf
& Country Club
near San Francisco, 
the historic legacy of
golf architect Robert
Hunter was brought
back to life through 
a careful restoration.
Today the members are
able to tout this legacy
to attract new members
and preserve a rich
place in golf history —
both factors in assign-
ing value to the club 
as a whole. (Pictured 
is No.12, a dramatic
par-3)

Juniperra is a new planned “Eco Community” concept in Aztec, New Mexico. Our land 
plan and architectural study allows 756 casita-type residences on 800 acres. The 18-hole
golf routing winds its way through sandstone cliffs and juniper covered hills.

At  Juniperra our design began with the land. Let the land speak the loudest. 

This was our rule. 

Here, you will notice that open spaces take priority. Home sites connect to

a common village. The golf course serves as a preserve, open land for all to enjoy. 

The temptation for crowding was not in the cards.
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Open spaces. Open minds.

Land Use Summary

Parcel Acreage Units/Lots

CS Casitas 10 units/acre

CS1 5 acres 50 units
Cs2 7 acres 70 units

120

VL Village Lots 8 units/acre

VL1 22 acres 176 lots
VL2 3 acres 24 lots

200

SE Small Estate 4 units/acre

SE1 12 acres 48 lots
SE2 26 acres 104 lots

152

LE Large Estate 2 units/acre

LE1 11 acres 22 lots
LE2 9 acres 18 lots
LE3 26 acres 52 lots
LE4 5 acres 10 lots
LE5 10 acres 20 lots
LE6 20 acres 40 lots
LE7 8 acres 16 lots
LE8 53 acres 106 lots

284

Total 217 acres 756

RV 28 acres RV Park (110 spaces)

OS 140 acres Open Space/Parks

GF 180 acres Golf Course

RP 35 acres Roads/Parking

Total 600 acres
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CS1
5 Ac.

50 units

CS2
7 Ac.

70 units

SE2
26 Ac.
104 lots
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12 Ac.
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VL1
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52 lots

LE4
5 Ac.
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CARD of the COURSE

Par Back Reg Front
1 4 440 405 330
2 5 560 525 410
3 3 170 160 130
4 4 415 385 305
5 5 570 540 390
3 3 105 100 85
4 4 455 410 270
4 4 365 340 285
4 4 450 435 310

36 3530 3300 2515

Par Back Reg Front
10 4 445 410 340
11 5 530 505 400
12 3 190 175 130
13 4 450 445 300
14A 3 165 155 135
15A 5 540 510 385
16 4 345 325 255
17 3 225 205 140
18 5 550 530 375

36 3440 3260 2460

72 6970 6560 4975

14B 3 170 165 90
15B 4 365 345 290
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ECO CONCEPT

CAPTURES the
SPIRIT of NEW

MEXICO’S HIGH

PLATEAU Juniperra
plan aimed at attracting
international buyers
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From top, left to right: Auburn
Valley Golf & Wine Club;
Old Hawaii; Peacock Gap;
Arizona Biltmore; The Wigwam
Golf Resort; Mountain Shadows;
Vilë Adur (Albania); Oakmont
East; Baylands Golf Club
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Perhaps the most pressing issue for clubs
and operators is the balance of reducing costs and
enhancing revenues — and in the same breath,
preserving the asset.

All too often the asset value of  the golf
course is not well considered when imple-
menting change. The ideal goal: Reduce 
cost, enhance revenues, and end up with 
a golf  asset that is worth more to all.

Every facet of  a golf  course 
affects the asset value and, very 
often, values of  property surround-
ing the course. 

What we look for in remodeling and 
renovation planning is the “win-win” scenario
where all aspects of  a golf  course are taken 

into account for an outcome that is greater
than the sum of  its parts. 

Our experience has resulted in a simple
checklist that helps identify the areas where we
can meet the Asset-Balance goal:
O Identify programming needs; new practice,

player development, etc. All opportunities!
O Legacy and history — Is there a story to

be told that can lead to value?
O Prioritization of  maintenance — does

the effort focus on areas of  high
concern, such as greens?

O Authenticity — Does the course fit its envi-
ronment? It always costs more to do otherwise.
O A change in status quo might lead to new 
revenue—Short loops of  holes to play, etc.
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A LOOK at GOLF

& BRANDING

One of the least costly,
but most important aspects
of golf course marketing is
the image portrayed to the
customer. A great logo is 
not only a reflection of the
golf — it’s also something
the golfer can take home to
wear or hang on the wall.

Here is a sampling of
work our office has directed
over the past several years:

Win-Win

Asset

Reduce
Costs

Enhance
Revenues


